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Övrigt
Other extracts of articles and books (up to 150 pages) can be added during lectures.

Fastställd av Fakultetsnämnden vid Fakulteten för humaniora och samhällsvetenskap 10 feb 2021

https://doi.org/10.1177/1354856517700384
https://doi.org/10.1177/1527476418811103
https://doi.org/10.1177/1527476418811118
https://www.diva-portal.org/smash/get/diva2:1509159/FULLTEXT01.pdf
https://doi.org/10.1177/0163443718818378
https://www.researchgate.net/publication/268879558_Social_Media_for_Large_Studies_of_Behaviour
https://doi.org/10.1016/j.clsr.2019.105377
https://doi.org/10.1093/ct/qtaa018

