
Basic LADOK data
Course Code: MKGA91
Application Code: 40335
Semester: VT-23
Start Week: 202313
End Week: 202317
Pace of Study: 100%
Form of Study: Campus

Course Data
Number of questionnaires answered: 3

Number of first registrations[1]: 16

Changes suggested in the course analysis of the previous course
date:
--

PUBLISHED COURSE ANALYSIS

Publishing date: 2023-05-30

A course analysis has been carried out and published by the course convener.

The Karlstad University evaluation tool is owned by the Professional Development Unit and is managed by
the systems group for educational administration.

Media Audiences in the Digital Age, 7.5 ECTS cr. (MKGA91)
Course convener: Peter Maurer



Analysis based on course evaluation, including comments fields. If information has been collected
in other ways, it should also be analysed here. Any effect of joint courses should be commented



on.

The number of respondents is too low to draw firm conclusions. This was the first time I organized the course
and I introduced new content. Maybe the articulation between old and new content can be improved. 

Suggestions for changes to the next course date.

The instructions for the assignments will be clarified and more time for exercise in class as preparation for the
written take-home assignment and the group presentation will be provided. The course addresses two broad
topics - media effects and active audiences. I will try to make this more obvious in the structure of the course.
While active audience/participatory culture is indeed a topic of several courses, media effects is an exclusive
content of this course.

1. Number of first registrations for a course: First registration = the first time a student registers for a specific
course.


